
2019 MEDIA KIT
Running Insight is a must-read digital news  
magazine for running retailers and all involved 
in the running industry published by Diversified 
Communications, owners of The Running Event 
and The 50 Best Running Stores  
in America summit. 

Each issue is packed with useful news, retail profiles, 
business analysis, new product information and trend 
reports. It is a powerful and cost-efficient way for 
marketers to stay in front of their retail customers 
throughout the year. Advertising in Running Insight 
keeps your brand top of mind with retailers when 
they are making buying decisions; supports the 
efforts of your sales team and differentiates your 
brand from the competition. Plus, your message lives 
on all year long at www.runninginsight.com.

WHO:  
Over 3500 decision makers in the 
running business, including store 
owners, buyers and managers.

WHAT:  
Digital news magazine

WHERE:  
Delivered via e-mail and available 
at RunningInsight.com

WHEN:  
Published on the 1st and 15th  
of each month 

WHY:  
To deliver breaking news and  
offer keen industry analysis to 
retailers.
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THE NEWSMAGAZINE FOR RUNNING SPECIALTY RETAILERS / RUNNINGINSIGHT.COM

A FORMULA4 MEDIA PUBLICATION

FEBRUARY 15, 2018

A FORMULA4 MEDIA PUBLICATION

NEW BALANCE’S 

NEW CAMPAIGN

 UNDER ARMOUR 

HITS THE TRAIL

TAKING 
THE 

CHANCE 
ON A 

POP-UP 

Under Armour athlete Kyle Dietz

Photo: Myke Hermsmeyer 

THE NEWSMAGAZINE FOR RUNNING SPECIALTY RETAILERS / RUNNINGINSIGHT.COM

FEBRUARY 1, 2018

A FORMULA4 MEDIA PUBLICATION
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NIKE’S NEW TECH

REACT
GETTING TO KNOW NUUN 

NOMINATIONS OPEN: 50 BEST RUNNING STORES IN AMERICA

 GETTING A 

GRIP   ON 2018 THE ONLINE  SHOPPING BATTLE
A RUNNING START JOINS FORCES WITH FLEET FEET

Inov-8 Is Infusing Graphene into Outsoles in its New G-Series Family of Performance Shoes.

THE NEWSMAGAZINE FOR RUNNING SPECIALTY RETAILERS / RUNNINGINSIGHT.COM

JANUARY 15, 2018
A FORMULA4 MEDIA PUBLICATION
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Produced by

http://www.runninginsight.com


AD SIZE 1x 3x 6x 12x 23x

Full Page $2,250 $2,000 $1,500 $1,250 $1,000

Half Page $1,500 $1,250 $1,000 $750  $600

Quarter Page $950 $750 $600 $500 $400

Running Insight Digital Magazine

For more information  
on how to advertise,  
please contact: 

Christina Henderson
chenderson@divcom.com
214-263-4706

Daemon Filson
dfilson@divcom.com
541-292-1450

Mark Sullivan
msullivan@divcom.com
646-319-7878

Troy Leonard
tleonard@divcom.com
362-624-1561

2019 SPECIAL ISSUES
Throughout the year, Running Insight publishes special 
editions devoted to key merchandise categories.

MARCH 1, 2019: How to Boost 
your Sock Sales: The retailer’s 
guide to hosiery.

MAY 1, 2019: Insoles: How 
digital scanning is altering this 
category.

JUNE 15, 2019: The Apparel 
Issue: Tips on making money in 
this challenging business.

JULY 15, 2019: Nutrition: 
Product & trend review.

AUGUST 15, 2019: Trailhead-
lines: The growing and 
changing trail category.

OCTOBER 15, 2019: Sports 
Bras: Experts share ideas on 
how to sell.

SPECIAL PRINT EDITIONS
These issues are distributed digitally AND in print.

DECEMBER 2, 2019  The Running Event Show Edition
This issue features news and new product information heading  
into TRE. Copies will be printed and distributed to all retailers 
attending The Running Event. 

Ad Close:  November 7, 2019

�DECEMBER 23, 2019  Year End Double Issue
Full Coverage of TRE 2019 and The Best Retailer Awards.
And a look at the year ahead. Mailed to all subscribers.

Ad Close: December 10, 2019

AD SIZE Per Month

Leaderboard (728 x 90) $750

Medium Rectangle (300 x 250) $500

Dedicated Email $1,500

RunningInsight.com

2019 Ad Rates:

AD SIZE
Twice 
Monthly

3 Months    
(2x Monthly)

6 Months   
(2x Monthly)

12 Months   
(2x Monthly)

Leaderboard (728 x 90) $750 $2,000 $3,750 $7,000

Medium Rectangle (300 x 250) $500 $1,250 $2,500 $5,000

Running Insight Newsletter

PLEASE NOTE: Ad Closings are on the 10th and 25th of each month.

Cover Sponsor Package……….$15,000
Limited availability to first six sponsors

•	 Front page logo recognition
•	 Minimum 12 issue full page advertising program
•	 1 Brand Insight Profile

 

Brand Insight Profile……….$2,750
Limited availability, 3 per month

•	 Full page brand story in Q & A format
•	 Profile posted on RI website for 6 months
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THE NEWSMAGAZINE FOR RUNNING SPECIALTY RETAILERS / RUNNINGINSIGHT.COM

A FORMULA4 MEDIA PUBLICATION

MAY 1, 2018

A FORMULA4 MEDIA PUBLICATION

2018 Boston 

Marathon women’s  

champion 

Desiree Linden

HOW
DESI  
DID IT

Photo: A Runner’s Eye/Justin Britton

MAKING  
SAME-DAY  
DELIVERY 
WORK

DESI  
LINDEN 
TALKS  
STRATEGY  
& GEAR

ADIDAS 
CHANGE 
AT THE TOP
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THE NEWSMAGAZINE FOR RUNNING SPECIALTY RETAILERS / RUNNINGINSIGHT.COM

A FORMULA4 MEDIA PUBLICATION

MARCH 15, 2018
A FORMULA4 MEDIA PUBLICATION

Reebok  
Floatride 
Run 3

REEBOK RETURNS TO  THE RUN

VF BUYS ALTRA  / A RETAIL OLYMPIAN / REPORT FROM THE ROAD
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