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Through shoe drive fundraisers, Funds2Orgs works with your group to      
implement a proven and unique fundraising campaign. In four easy steps, 

you can be on your way to meeting your fundraising goals simply by 
collecting gently worn, used and new shoes.

asap@funds2orgs.com  •  (407) 930-2979

Turn Shoes into Money for Your Cause

Engage your 
supporters to 
collect their 

gently worn, used 
and new shoes.

Collect the shoes 
from your 

supporters. We 
supply the bags 

and rubber bands!

When the shoe  
drive is completed, 
simply call us and 
we’ll pick up all of 

the bags.

Funds2Orgs will 
send you a check 

based on the 
total weight of 

shoes collected!
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A
t the start of 2017, Lance Muzslay got a reminder of just how fragile a business’ health can be – and how 
timing is everything.

On January 1, Arizona, home to all three of Muzslay’s Sole Sports Running Zone shops, raised its 
minimum wage a whopping $1.95, jumping from $8.05 to $10 per hour. The state also ordered paid sick 
leave to all employees effective July 1, 2017. 

“Had this happened eight years ago when we were a newer business, this would’ve hurt us a lot,” 
Muzslay says. “Fortunately, our business is doing well today and we’re mature enough to survive things 
like this.” Across the country, however, running stores are getting hit by ever-stifling government 
mandates threatening not only an operation’s profitability, but also its sustainability, especially so amid 
other pressures mounting in the running retail channel. Running Insight spotlights three labor issues 
applicable to the nation’s running retailers and worthy of attention. 
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The Minimum Wage
By this summer, a total of 21 
states will have enacted higher 
minimum wages. Though 
some of the jumps are modest 
nickel or dime increases tied to 
the rate of inflation or similar 
metrics, a few states made more 
ambitious splashes. Arizona’s 
nearly 25 percent jump to 
$10 topped the list. Maine, 
meanwhile, jumped from $7.50 
to $9, while Washington 
leaped from $9.47 to $11 on 
its path to a $13.50 minimum 
wage by 2020.

Cities are getting in the 
game, too. New York City is set 
to raise its minimum wage to 
$15 by the end of 2018, while 
the District of Columbia will 
hit that same $15 mark in 
mid-2020.

Though most running stores 
pay even entry-level employees 
a rate above the minimum, the 
escalating wages have prompted 
long-term, if not immediate, 
concern. Some employees, after 
all, might expect the rising 
tide to lift their boat, further 
driving up a shop’s labor costs 

and challenging its ability to 
retain top talent.

“If the minimum wage went 
to $15, it would impact us,” 
says John Rogers, owner of 
two Fleet Feet Sports Maine 
Running shops. “We want to 
keep high-quality employees in 
the business, particularly one as 
service oriented as ours.”

Paid Sick Time 
Arizona’s new sick time 
mandate, passed alongside 
the state’s recent minimum 
wage hike, requires Muzslay 
to provide one hour of paid 
sick leave for every 30 hours 
an employee works. Though 
Muzslay has long offered paid 
time off to full-time staff, a 
teenage part-timer working, say, 
10 hours a week did not receive 
the same benefit. When the new 
law passed, Muzslay admits he 
worried that sick time would be 
abused and essentially function 
as paid vacation.

“We’ve got a great team, so 
it’s not a massive concern for 
me, but that was definitely my 
knee-jerk reaction,” he says. 

Increasingly, local and state 
legislators are passing laws 
requiring employers to provide 
sick leave. Six states (Arizona, 
California, Connecticut, 
Massachusetts, Oregon and 
Vermont) currently have 
some type of paid sick leave 
legislation active while many 
others are nibbling on the 
issue. In addition, a growing 
number of cities big and small, 
ranging from Chicago and 
New York to East Orange, NJ, 
have paid sick leave laws on 
the books.

Overtime 
Last November, just days before 
a Dec. 1 enactment date, a 
U.S. District Court Judge in 
Texas temporarily blocked the 
Department of Labor rule that 
would have raised the minimum 
salary for the administrative, 
professional and executive 
overtime exemptions from $455 
per week to $913 per week. 
Many businesses, including 
retail operations, contend 
that the as-presented rule 
would force them to cut staff 
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Retail Labor Pains (continued)

Lance Muzslay with his Sole Sports 
Running Zone staff. 

Though most 
running stores 
pay even 
entry-level 
employees 
a rate above 
the minimum, 
the escalating 
wages have 
prompted 
long-term, if 
not immediate, 
concern.
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members’ hours and rely more 
heavily on part-time workers. 

At the moment, the 
legislation’s future remains 
dicey, dependent on whether or 
not the Trump administration 
chooses to modify or 
repeal the rule or if newly 
proposed legislation alters the 

exemptions, ADP Resource 
and HR Solutions vice 
president and general manager 
Aldor H. Delp says. 

While the federal rule did 
not go into effect on Dec. 1 as 
expected, Delp reminds that 
it could still become effective 
and, possibly, even applied 
retroactively.

“For this reason, while the 
case is still being litigated, 
consider tracking the hours 
of employees who stayed 
classified as exempt but who 
have a salary that falls below 
$913 per week, or limit their 
hours to 40 or fewer per week,” 
he suggests. n
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Project 20-21: Fleet Feet owners in western  
New York launch $20 minimum wage effort

Last fall, Ellen Brenner-Boutillier and 
her husband, Boots Boutillier, owners of 
three Fleet Feet stores in western New 
York (two in Rochester and one in Buffalo) 
announced Project 20-21, a commitment 
to raise the company’s minimum wage to 
$20 per hour by the end of 2021.

Driven by escalating New York labor 
costs and a desire to “bring ‘special’ 
back to specialty retail,” the Project 20-21 
initiative aims to help high-quality staff 
see retail as a career, boost overall staff 
performance and help customers view 
associates as the knowledgeable, service-
oriented experts they are.

“Boots and I saw what was happening 
and decided we wanted to be frontrunners 
here,” Brenner-Boutillier says.

Currently, about 20 of the company’s 
50 employees receive pay at or above 
the $20 hourly rate. Many also receive 
additional benefits, including health 
insurance, a 401k and paid time off.

“We believe our customer service is an 

art, and not everybody can do it,” Brenner-
Boutillier says. “We want to make sure our 
staff is known, validated and respected.”

To achieve the ambitious Project 
20-21 effort, the couple has created a 
five-year plan that includes analyzing 
the company’s current pay rates and 
employee reviews, examining expenses 
that can be reduced if not eliminated, 
investigating opportunities with vendors to 
improve the stores’ margins and reducing 
the company’s one outstanding business 
loan. The couple is also making strides 
to pay off the mortgage on their personal 
home.

“We control our destiny right now,” 
Brenner-Boutillier says.

While it’s an admittedly progressive 
move, one breaking from the mindset and 
pay bracket of current retail standards, 
the owners believe employee satisfaction 
will translate into heightened service and 
results.“Something has to change for retail 
to shift,” Brenner-Boutillier says. n

At the moment, the 
overtime legislation’s 
future remains 
dicey, dependent on 
whether or not the 
Trump administration 
chooses to modify or 
repeal the rule.

Retail Labor Pains (continued)
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Learn how you can get Albert for FREE!
Call 800.526.2739 for more information

Introducing 

ALBERT
The Revolutionary 
3D Foot Scanner

Aetrex is bringing consumers back into stores with the launch of Albert, the revolutionary 3D foot scanner that 
creates a memorable in-store experience that no e-commerce site can match. Featuring over 5,000 sensors,  

960 infrared LED’s and 18 digital cameras, Albert captures unparalleled data about your customers’ feet,  
enabling smarter footwear and orthotic buying decisions. 

Working in tandem with Aetrex’s Lynco orthotic line, Albert is tied to a unique business model that offers 
tremendous impact to your bottom line and proven consumer benefits. 



By Tom Griffen

I used to tend bar at the 
Cat’s Cradle in Carrboro, 
NC, a popular music 
venue for up-and-coming 

bands touring the southeast. 
Many times I’d work a show 
that had single-digit pre-sale 
tickets. On such nights I often 
assumed the music would be 
forgettable (and the tips, even 
worse). But I was usually 
wrong, about the music anyhow. 

In fact, some of my most 
memorable shifts had the 
smallest crowds. Talented bands 
cut their teeth while I watched 
with my mouth agape. My low 
expectation deeply contradicted 
by a stellar experience. 

I assumed the lack of any 
extrinsic buzz was an indicator 
of the band’s overall quality. Oh 
how wrong I was.

This can be applied to any 
sort of human gathering. A 
crowd attracts a crowd. A 
good feeling creates more 
good feeling. People in 
general are attracted to things 
that pulse with movement. A 

place where the potential for 
excitement is palpable.

Same goes for your store. 
You can make the goings-
on seem more interesting 
by ensuring that everyone is 
always doing something. 

Back when I owned a small 
running store, we endured 
many days that were so slow 
we’d pray for just one single 
customer to walk in the door. 
We grew used to leaning, 

clumping, and sitting around. A 
sloppy, slippery slope.

One day a frustrated staffer 
piped up. “Let’s do something 
scientific to liven things up in 
here!” she said. Frankly, I was 
up for anything that might shift 
the stale energy looming within 
our four walls.

She recommended we loosely 

enlist Newton’s First Law of 
Motion. It states: Every object 
persists in its state of rest or 
uniform motion in a straight 
line unless it is compelled to 
change that state by forces 
impressed upon it.

Or, to put it simply, movement 
is necessary to create more (or 
different) movement. 

So we started moving for 
movement’s sake. Someone 
grabbed a broom and began 
sweeping the shoe floor. 
Another started filling in gaps 
on the nutrition wall. Someone 
else grabbed glass cleaner and 
a rag and hit the front windows. 
I brought my stack of footwear 
orders to the cash wrap and 
turned the checkout counter 
into my desk.

Guess what happened? 
People started coming in. 
Wasn’t long before we all were 
busy with customers. 

When the dust settled, we 
chalked it up as a coincidence. 
Laughed it off and called it 
a fluke. But when we tried it 
again, the same doggone thing 
happened. Movement became 

our daily mantra. We could 
barely keep up with the influx 
of passers-by peeking in to 
ask what the heck we were 
up to.

Think of it this way—what 
if everyone on your staff wore 
a GPS tracking unit? At shift’s 
end, what would their pattern 
of motion look like? Hopefully 
it wouldn’t resemble a generic 
triangle going from the shoe 
floor to the stockroom to the 
register. That’s not specialty. 
Not at all.

The daily route should cover 
every single nook and cranny 
of the place. This can only 
be accomplished when you 
make a conscious effort to zip 
around with a purpose. All 
day, every day.

But don’t misunderstand, this 
isn’t mindless movement. There 
are plenty of reasons to be 
moving. Even in a small store 
there’s an endless list of tasks—
from cleaning to training to 
reorganizing and so much more.

Sir Isaac wasn’t considering 
retail when he wrote his laws 
of motion, but it seems that the 
energetic magnetism between 
people is a distant cousin to the 
velocity of objects. 

A shop that looks like it’s 
rocking is both attractive and 
inviting. Be that sort of place, 
all the time. n
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Movement Creates Movement

Tom Griffen 
is a former 
running store 
owner who 
now runs a 
retail training 
business. He 

will be speaking this year at 
The Running Event in Austin. 

Applying 
Newton’s Law 
to our Specialty 
Environment.
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S hortly after selling 
off its run specialty 
division, Finish 
Line has seen a 

British Retailer acquire an 
eight percent stake in its 
company. Sports Direct, which 
recently acquired 50 doors 
of the bankrupt Bob’s Stores 
and Eastern Mountain Sports 
chains for $101 million, has 
purchased 3.19 million shares 
of TFL and now owns a 7.9 
percent stake. 

Sports Direct is clearly 
looking to aggressively 
expand in the U.S. market. 
The British company recently 
sold off its Dunlop subsidiary 
for $137 million and is using 
those proceeds to grow here. 
While an outright acquisition 
of Finish Line may be a long-
shot, Sports Direct is clearly 
looking for more influence in 
America. 

Susquehanna analyst Sam 
Poser suggested that an even-
tual, outright acquisition of 
FINL by Sports Direct would 
improve the British retailer’s 
vendor terms with major 
athletic brands such as Nike 
and Adidas. And it could also 
help Finish Line, which has 
long been the clear number 
two mall-based footwear store 
behind Foot Locker and does 
not have much of an interna-
tional presence. 

The combined annual 
revenues of Sports Direct and 
Finish Line would exceed 
$5.56 billion, equal to ap-
proximately 72 percent of 
Foot Locker’s FY16 revenues 
of $7.76 billion.  n
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Is Finish Line a Takeover Target?
UK-Based Sports Direct Is Making a Move into U.S. Retail.

British retailer Sports Direct is expanding its reach into the U.S. and now owns a 7.9 percent stake in Finish Line.
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T
he decade-old 
Newton Running 
brand, whose 
concept and 
business has 
been built around 
a natural or 
“midfoot” style 
of running, is 

moving ahead as a leaner operation 
with a more focused message and a 
narrower distribution strategy.

Co-founder Danny Abshire and 
Fireman Capital Partners (FCP) 
recently exited Newton, which closed 
its 3,300-square foot Boulder, Colorado 
store in March. FCP had bought 
a reported 30 percent stake in the 
company for $20 million in June 2011.

Jerry Lee, who co-founded Newton 
with Abshire, is back helming Newton 
as Chairman of the Board on a 
temporary basis, leading a new investor 
group. Staffing has reportedly been 
trimmed to 15 from a peak of 47.

Brand distribution going forward 
will be focused on independent run 
shops and an online consumer-direct 
model. The brand’s aim is to return 
to its entrepreneurial roots, with a 
product focus on its lightweight, fast, 
performance running philosophy and 
the forefoot propulsion lug design 
concept it is known for.

At the time of the FCP investment, 
Newton was reportedly generating 
$10 million in annual sales from 
a combination of online sales and 
distribution into approximately 600 
retail stores. n
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Newton Running 
Starts New Chapter

The brand is 
returning to its 
entrepreneurial 

roots.
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Running Shorts
New Parley Editions of 
Running Footwear from 
Adidas

Adidas has revealed Parley 
editions of UltraBoost, 
UltraBoost X and UltraBoost 
Uncaged in a blue colorway 
inspired by the shades of the 
ocean. Parley shoes use “up-
cycled marine plastic” without 
compromising on perfor-
mance, according to the brand. 

Reusing an average of 
11 plastic bottles per pair, 
UltraBoost Parley, Parley 
UltraBoost X and UltraBoost 
Uncaged Parley feature laces, 
heel webbing, heel lining, and 
sock liner covers made from 
recycled PET material. 

UltraBoost Parley, Ul-
traBoost X Parley and Ul-
traBoost Uncaged Parley will 
be available at retail beginning 
on May 10. 

Darn Tough Reports its 
Revenues Are Up 

Sock brand Darn Tough 
Vermont announced that its 
first quarter revenue was up 
28 percent year-over-year. The 
company reports that its Hike 
collection is up 47 percent; 
Vertical Ski/Ride category is 
up 21 percent and Lifestyle 
category, driven by the men’s 
collection, is up 21 percent.

New Garmin Forerunner 
935 Has Enhanced 
Training Metrics from 
Firstbeat Technologies

The new Forerunner 935 
from Garmin incorporates the 
latest generation of physiologi-
cal analytic capabilities from 
Firstbeat Technologies Ltd. 
into the Forerunner series. The 

Adidas Parley  
UltraBoost Uncaged

http:// runninginsight.com 
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three new Firstbeat training 
features - Anaerobic Training 
Effect, Training Load, and 
Training Status - debuted ear-
lier this year in the Garmin Fe-
nix 5 series, which was named 
as a CES 2017 Innovation 
Award Honoree in the wear-
able technologies category.

Dan Bartel, Garmin vice 
president of global consumer 
sales, describes the Forerunner 
935 as a device designed for 
athletes focused on perfor-
mance and results. He high-
lighted how these three new 
features improve support for 
multisport athletes: “As a top-

of-the-line GPS smartwatch, 
the Forerunner 935 not only 
provides users with insight into 
how their body is responding 
to fitness, but also offers data 
for every activity.”

Aki Pulkkinen, Firstbeat 
head of consumer products, 
notes, “Most people aren’t 
just runners or cyclists, active 
people do lots of different 
things. If you’re looking to 
improve performance, then 
it’s important to look at the 
big picture while focusing on 
the details. Remarkably, the 
training analytics onboard the 
Forerunner 935 allow you to 
do both simultaneously.”

In addition to Training 
Status, Training Load, and 
Aerobic/Anaerobic Training 
Effect, the Forerunner 935 also 
delivers a bevy of other physi-
ological insights powered by 
Firstbeat. These include auto-
matic VO2max detection, Re-
covery Advisor, Performance 
Condition, Lactate Threshold 
(running), Functional Thresh-
old Power (cycling), HRV 
Stress Test, and Heart-rate 
based calorie counts. It will 

retail for $499.99 and up.

Salming Teams 
Up with 

DelMoSports 
DelMoS-

ports an-
nounced the 

return of Salming 
for the 2017 season as 

the official running shoe for 
IRONMAN 70.3 Atlantic City, 
Escape the Cape Triathlon, At-

lantic City Triathlon, and Tri 
the Wildwoods Triathlon, 

5k and Kids’ Race.
Swedish-based 

Salming, has its 
head-office in Go-

thenburg on the west 
coast of Sweden 
and North Ameri-
can headquarters in 
Raleigh, NC. 

ASICS Rewarded 
for Sustainability 
Efforts 

ASICS America has 
been awarded the U.S. 
Environmental Protec-
tion Agency’s (EPA’s) 
ENERGY STAR, which 
signifies that the building 
performs to the top 25 
percent of similar facili-
ties nationwide for ener-
gy efficiency and meets 
strict energy efficiency 
performance levels set 
by the EPA. For the 
third year in a row, this 
honor is bestowed upon 
the brand’s Byhalia Distribu-
tion Center, located in Byhalia, 
Mississippi. 

Certification for the EPA 
Energy Star is awarded on a 
yearly basis and is given to 
commercial buildings that use 
an average of 35 percent less 
energy than typical buildings 
and also release 35 percent 
less carbon dioxide into the 
atmosphere. 

Injinji Launches New 
Website, Expands Brand

Injinji, the sock brand best 
known for its Original Perfor-
mance Toesock, has  launched 
a redesigned website (injinji.
com) through a collaboration 
with San Diego marketing 
agency Digital Operative. 

Among the new features on 
the site is a new animated and 
responsive product comparison 
tool, which allows the shopper 
to compare features, design 
and fit, while highlighting all 

the uses of the product.
Accompanying the new site 

are two new product lines, 
both launching in Fall 2017. 
The first of these is the Liner + 
Hiker, a new system combin-
ing Injinji’s blister fighting 
technology with a toe-fitted 
outer sock designed to keep 
feet happy on any hiking 
adventure.

Injinji’s Trail Line is also 
expanding to include wom-
en’s-specific sizing with the 
addition of the Women’s 
Trail Midweight Mini-Crew 
and Women’s Trail Mid-
weight Crew. 

Along with the new prod-
uct offerings and refreshed 
website, Injinji’s San Diego 
headquarters will finalize 
its makeover with a new 
showroom, which is set to be 
unveiled this fall.

Running Shorts (continued)
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Croakies Releases 
Wireless Earbud-
Compatible ARC

Croakies, the manufacturer of 
retention products, is releasing 
a limited edition model of its 
ARC Endless retainer collec-
tion, which is designed for 
compatibility with Apple’s new 
wireless AirPods.

The new Wireless Earbud-
Compatible ARC Endless 
model allows for a versatile 
fit and added security during 
higher impact activities. It has 
replaceable and articulating 
XL Tite Ends (in an exclusive, 
white colorway), which slide 
around AirPods during use, 
creating a secure fit that doesn’t 
muffle microphone usage or 
distort touch functionality. 
MSRP $16.99.

Nearly Half of Americans 
Participated in Outdoor 
Recreation in 2016

Nearly half of all Americans, 
48.6 percent of the population 

ages six and up, participated in 
at least one outdoor recreational 
activity in 2016. That equates 
to 144 million participants, who 
went on a total of 11 billion 
outdoor outings. These findings 
are part of the Outdoor Founda-
tion’s 2017 Outdoor Recreation 
Participation Topline Report, 
which provides an overview of 
American participation trends 
in outdoor recreation with a 
focus on youth, young adults 
and the future of the outdoors. 
A report with a more in-depth 
look at outdoor recreation will 
be released this summer.

From 2015 to 2016, outdoor 
participation grew, adding 1.6 
million participants. The partici-
pation rate increased from 48.4 
percent to 48.6 percent.

As seen in previous years, 
outdoor participation for youth 
and young adults skewed heav-
ily Caucasian, with Hispanics 
coming in a distant second. 
Among the genders, however, 
participation was almost evenly 

split. Running, jogging and 
trail running remained the most 
popular outdoor activity, but 
stand up paddling saw the larg-
est growth in participants.

The Outdoor Foundation pro-
duces the Outdoor Recreation 
Participation Topline Report to 
provide a snapshot of Ameri-
can participation in outdoor 
activities with a focus on youth 
and young adults. The report 
is based on an online survey of 
24,134 Americans ages six and 
older and is the largest survey 
of its kind. To download a com-
plete copy of the 2017 Outdoor 
Recreation Topline Participa-
tion Report, visit The Outdoor 
Foundation: https://outdoorin-
dustry.org/resource/outdoor-
recreation-participation-topline-
report-2017/

SOLE Appoints New 
Director of U.S. Sales

Footbed company SOLE has 
appointed Zachary Osness as its 
new Director of U.S. Sales.

Osness looks to play a key 
role in the broader distribu-
tion and commercialization of 
SOLE’s new product offerings.

SOLE has several new 
product launches on the way— 
all made using 100 percent 
environmentally sustainable 
recycled cork from ReCORK. 
New product lines include 
Beach Flips, a collection of 
low-profile, casual sandals, a 
variety of footbeds, the District 
collection, featuring men’s and 
women’s luxury footwear and 
the Inhale and Gasp collections, 
two lines of men’s and women’s 
footwear made with an en-
gineered knit and removable 
SOLE footbeds.

Honey Stinger Adds New 
Sales and Marketing Hires

Honey Stinger, the manufac-
turer of honey-based nutritional 
products, announced that it will 
add new positions across its 
sales and marketing divisions 
in order to accommodate the 
company’s growing business.

Patrick Leslie will fill the 
role of east coast regional 
account manager for grocery, 
Erin Ross will manage inside 
grocery sales, Abbie Durkee 
will become the new northern 
California field representative, 
Shannon Grasser will manage 
eCommerce, promotional, and 
athletic program sales, Mac 
Kelly will manage sales for col-
legiate and high school athletic 
programs, Kirsten Tidik will 
become a seasonal marketing 
event representative, and Jason 
Stephen will join the team as 
the new customer service & 
sales support representative.

“We are thrilled to add 
several new positions and 
highly qualified members to our 
growing team here at Honey 
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When destiny is only seconds away, the all-new Cloudflash strikes. 

This shockingly light competition shoe is built for speed. Its patented 

CloudTec® sole transforms impact energy into forward momentum. 

Incredibly lean engineering connects the Zero-Gravity outsole to a thin 

Speedboard built from energy-transition material. Fourteen clever 

Cloud elements absorb impact and then load the Speedboard like a bow. 

Load, release, repeat. on-running.com
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Stinger,” says Rich Hagar, 
Honey Stinger co-founder. 
“Given our expansion into gro-
cery, NCAA collegiate sports, 
and our increasing presence at 
tradeshows and events, we saw 
the need to accommodate our 
growing business with these 
new roles.” 

Nike’s Zoom Vaporfly 4% 
Hits the Podium in Boston

Just a few weeks after unveil-
ing the eye-catching shoe online 
to the public, Nike saw its elite 
athletes cross the finish line first 
in Boston donning versions of 
its new Nike Zoom Vaporfly 
4% shoe. (The shoe is seen on 
the cover of this issue of Run-
ning Insight.)

Nike athletes Geoffrey 

Kirui, Galen Rupp and Suguru 
Osako took first, second and 
third in the men’s elite field at 
the Boston Marathon, while 
Edna Kiplagat earned first and 
Jordan Hasay nabbed third in 
the women’s race all wearing 
versions of this shoe.

The Zoom Vaporfly 4% 

pairs a Nike ZoomX midsole 
(for responsive cushioning) 
with a full-length carbon plate 
(intended to minimize energy 
loss during toe bend without 
increasing demand for the calf). 
The brand touts these features 
as helping “make runners up to 
four percent more efficient than 

Nike’s previous fastest mara-
thon shoe.”

The Nike Zoom Vaporfly 4% 
will be available to consumers 
beginning June 8.

Runner’s World Editor-in-
Chief Resigns

David Willey is stepping 
aside as editor-in-chief of Run-
ner’s World magazine. No re-
placement has yet been named.

 “After 14 years and relent-
less change, I’m stepping aside 
as editor-in-chief of Runner’s 
World to catch my breath and 
decide what’s next,” Willey said 
in a statement. “Working with 
the brand and the running com-
munity has been the highlight 
of my career and among the 
privileges of my life.”  n
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seminars / workshops / networking / Spring ‘18 product presentations 

The Running Industry Association Summit is expected to attract 100+ running store owners and executives. 

This year’s RIA Summit will feature an array of programming with a central theme: How should specialty 

retailers curate their product assortments to meet the evolving needs and expectations of today’s customer? 
 

Our goal for this year’s Summit is to provide a forum for the exchange of ideas and strategies and to provide 

tangible tools to attendees. We’ll start with a review of the latest consumer market research to help us gain 

a better understanding of who your customers are and what they want. The program will then shift to an 

interactive session, with real world examples of how your retail peers are using differentiated brands and 

products to create new and loyal customer followings. We’ll close the loop by showing attendees how to use 

analytics to help them make and assess their assortment strategies. Finally, the Summit will provide access 

to our brand partners, who will showcase products that reflect the day’s conversation. 

SPONSORS

sportstyleshow.com/ria/ria-summit.html

RIA RETAIL MEMBERS: $149 / NON-MEMBERS: $295
Includes breakfast, lunch, cocktail reception and admission to the sportstyle trade show. 

New Thinking
Strategies and Tactics for the Future of Running Stores

Contact 

Mark Sullivan: msullivan@formula4media.com

Jeff Nott: jnott@formula4media.com

Troy Leonard: tleonard@formula4media.com, or your account executive

June 13, 2017: The Hyatt Pier 66, Ft Lauderdale 

SUMMIT 
The 3rd Annual

REGISTER 
NOW!
CLICK 
HERE
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